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The MEDIA-TECH Showcase & Conference 
Europe, May 3-4, 2011 in Hamburg, Germany  
is coming up soon! The MEDIA-TECH  
Association is pleased with the response and  
is looking forward to welcoming all represen-
tatives of the Media & Storage Industry to this 
MEDIA-TECH Event.

The Showcase in combination with the Blu-ray 
Disc Academy offers the perfect opportunity to 
network with the members of the media manu-
facturing business. The Blu-ray Academy did 

arrange a diversified program with presenta-
tions and demonstrations by renowned speak-
ers and companies.

Booth orders can still be considered. Take the 
chance and participate in this joined event – 
Don’t hesitate and make your Last Minute book-
ing now! Pay a visit to http://www.media-tech.
net/europe11 to get more information.

We are looking forward to welcoming  
you at the MEDIA-TECH Showcase &  
Conference Europe!

In 2011 the Blu-ray Disc Academy will  
combine, like the successful event last year, 
presentations and demonstrations by the  
pioneers who are pushing the technological 
and creative envelopes. In doing so, the  
Blu-ray Disc Academy will maintain its unique 
status as the place to be to gain the broadest 
knowledge of the 3D home entertainment  
market, to learn from those who are creating  
it, to explore partnerships and to turn  
information into commercial opportunities.

The Blu-ray Disc Academy will have sessions 
that cover content creation with an emphasis 
on advance interactive features and how these 
can unlock market opportunities. The two-day 
seminar will be entirely devoted to 3D home 
entertainment, doing justice to all the facets of 
this emerging market.

For more information pay a visit to http://
www.blurayacademy.com/index.php?id=1.

Join in the second Blu-ray Disc Academy 
event, 3-4 May 2011, Hamburg, Germany!
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Event Hours

Day 1, May 3, 2011
Registration	 8.00 AM 

Blu-ray Disc 
Academy
Room Spiegelsaal	 9.15 AM - 6.00 PM

MEDIA-TECH 
Conference
Room Altes Land 2+3	 11.00 AM - 3.00 PM

Global Purchasing 
Meeting
Room Altes Land 4	 3:00 PM

MEDIA-TECH 
Showcase
Ballroom	 11.00 AM - 6.00 PM

Networking Party	 6.00 PM - 8.00 PM

Day 2, May 4, 2011
Registration	 8.30 AM 

Blu-ray Disc 
Academy
Room Spiegelsaal	 9.30 AM - 4.30 PM

MEDIA-TECH 
Showcase
Ballroom	 11.00 AM - 4.00 PM

Adtec	 E13 / E21
Aresin	 E13 / E21
ANCO	 E31
Audiodev	 E45
AWM Mold Tech AG	 E43
Axxicon	 E27
Bayer Material Science	 Boardroom I
Datarius	 E44
Dimenco	 E04
dr. schwab Inspection Technology	 E19
Due Ci	 E32
Eclipse	 E01
Frauenhofer HH Institute	 E05
Hanky	 E46
imcube	 E06
Kochka	 E09
Marabu	 E35
MIP PACKAGING	 E18
ODC	 E10
Pulstec	 E47
Rovi	 E14
SABIC	 E21 / E22
Silicon Philosophies	 E03
SINGULUS TECHNOLOGIES	 E28
Sony Chemicals	 E20
Sony DADC	 E02
Univenture	 E17
Volfoni 	 E15
Xiris	 E11

Exhibitors List
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Conference Program 
May 3, 2011	
11:00 - 11:05	 Opening	 Frank Hartwig
			   Chairman MEDIA-TECH Association

11:05 - 11:30 	 Blu-ray Disc Market Update	 Graham Heaton
			   Warner

11:30 - 11:55 	 Innovative Disc Testing - BD/DVD	 Thomas Hackl
			   CEO, Datarius

11:55 - 12:15 	 Blu-ray Disc & Singulus:  	 Stephan Hotz
		  Reliable Blu-ray Disc Production?	 Head of Product Management Optical Disc, 
			   Singulus Technologies

12:15 - 13:00 	 Lunch break	

13:00 - 13:25 	 Producing stampers as simply as   	 Dr. François-Xavier Pirot
		  burning a DVD	 President / CTO, Kochka Technology

13:25 - 13:55 	 4th Generation Optical Disc	 Tom Blank / Prof. Norbet Hampp
		  Recordable via Bio-Nanotechnology	 Philipps-University, Marburg/Germany

13:55 - 14:55 	 Studio Panel Session:	 Cappi Frenger (Moderator)
		  Frank Brill, Operations Director, Fox GA	 Director of Sales, Cinram
		  Marzio Frei, COO, Infopictures	
		  Marzio Frei, COO, Infopictures
		  Axel Köhler, Regional Operations 
		  Director GAS & Italy, Universal Pictures
		  Markus Mellentin, Head of Operations  
		  Central Europe, Warner Music
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Blu-ray Disc Academy Program 

Day 1, May 3, 2011	

	 8:00 AM	 Registration

	 9:20 AM 	 Opening & welcome	 Jean-Luc Renaud
			   Publisher, DVD Intelligence

	 9:40 AM 	 Keynote: Evolving BD market –	 Michael Zink
		  A look into the future	 VP Entertainment Technology Strategy, Technicolor

	10:20 AM 	 3D in Europe: 	 David Mercer
		  Strategy, challenges and opportunities	 Principal Analyst, Strategy Analytics

	11:00 AM 	 Coffee break  	

	11:30 AM 	 S3D – Effective psycho-visual illusion   	 Bob Auger
		  or long-term gamble with our eyesight?	 President, Newmérique

	12:10 AM 	 2D-to-3D conversion and basic rules	 Dr Sebastian Knorr
		  for good 3D	 Head of R&D and Knowledge Management, 
			   imcube labs GmbH

	12:50 PM 	 Lunch  	

	 2:10 PM 	 3D is not the preserve of Hollywood	 Fireside chat with Peter van Hooke
			   Producer and filmmaker, HD-Music TV

	 2:40 PM 	 From conception to consumption:	 Stewart Dickison
		  An Independents guide	 Head of Authoring & Post-production, Sony DADC

	 3:10 PM 	 ‘Lovers’ Guide 3D’:	 Andy Evans
		  Learning from experience	 Managing Director, The Pavement

	 3:40 PM 	 3D QA: What have we learnt so far?	 Adam Lesh
			   Chief Technology Officer, Testronic Labs

	 4:10 AM 	 Coffee break  

	 4:40 PM 	 Autostereoscopy – 	 Dr Ulrich Leiner
		  Breaking the next frontier	 Head of Interactive Media & Human Factor Dept,
			   Fraunhofer Heinrich Hertz Institute

	 5:20 PM 	 3D: from cinema to VOD	 Daniel Hromadko
			   Executive VP, Digital Services, Brickbox

	 5:45 PM 	 End of 1st day proceedings	
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Blu-ray Disc Academy Program 

Day 2, May 4, 2011	

	 8:30 AM	 Registration

	 9:30 AM 	 Introduction	 Jean-Luc Renaud
			   Publisher, DVD Intelligence

	 9:40 AM 	 Keynote: Producing 3D for arts, music,	 Vicki Betihavas
		  entertainment and live events	 3D Producer Nineteen Fifteen

	10:20 AM 	 Blu-ray 3D Production:	 Chris Neely
		  Beyond Hollywood	 VP Product Management, Professional Products, Rovi

	10:50 AM 	 Linguistic, cultural and artistic challenges 	 Alexey Kozoulyeav
		  of 3D subtitling in Cyrillic	 Chief Executive Officer, RuFilms

	11:10 AM 	 Coffee break  	

	11:40 AM 	 3D glasses:   	 Bernard Mendiburu
		  Technologies, challenges, solutions	 Vice President Innovation, Volfoni

	12:20 AM 	 Autostereoscopic displays, the future	 Maarten Tobias
		  has begun – ASD technologies and	 Chief Executive Officer, Dimenco 
		  market developments	

	 1:00 PM 	 Lunch  	

	 2:20 PM	 Will the 3D market avert a format war?	 Bill Foster
			   Senior Technology Consultant, Futuresource

	 3:00 PM 	 Augmented Reality:	 Andrew Elia
		  The state of the art	 Chief Technology Officer, Crossplatform

	 3:40 PM 	 3D holoscopic imaging:	 Amar Aggoun
		  The next 3D TV technology	 Reader Information technology, Brunel University,
			   Principal Coordinator 3D VIVANT

	 4:20 PM 	 Conclusion	 Jean-Luc Renaud

	 4:30 PM 	 End of conference proceedings	
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Television, physical media still drive  
entertainment spending
But online and mobile delivery of 
video, music and games is increasing. 
Consumers spend more on Pay TV 
services than any other entertainment 
sector, according to IHS Screen 
Digest. TONY GUNNARSSON and 
HELEN DAVIS JAYALATH, co-authors 
of this analysis, note that, while 
physical video market still dominates 
other forms of entertainment 
spending, consumption of media 
online or via mobile phones is 
expanding rapidly.

Consumer spending on total entertain- 
ment in the Western World – defined  
as North America and Europe – has 
grown by 62 % since 2000. This includes 
spending on cable & satellite TV, home 
video, video games, music and cinema 
tickets. Ten years ago Western World 
spending totaled $ 145.1bn; last year it 
was $ 235.3bn. An analysis of the shifts in 
consumption over the past decade shows 
some clear trends. The largest sector of 
entertainment continues to be cable and 
satellite TV, which already dominated a 
decade ago when it contributed 39 %  
of spending. The sector has expanded
rapidly – increasing by 147 % since 2000
– and now generates nearly two-thirds of 
total spending (59 %).

Ten years ago, consumers worldwide spent  
fractionally more on music than on video 
across all platforms and formats (21 % 
compared with 20 %), but in the past  
decade the music industry has been 
decimated by its failure to capitalise on 
the shift away from physical formats to 
digital delivery. Over the period under 
analysis, Western World spending on 
music across all formats declined by
55 %. As a result, today music accounts 
for just 6 % of total entertainment
spending according to our analysis. Over 
the same period, the increasing popularity 
of DVD stimulated several years of strong 
growth in total video spending but this 
peaked in 2004 at $ 40.7bn, and despite 
subsequent growth in video delivered on 
new platforms (online and mobile) overall 
video spending has declined every year
since then. Nonetheless, its 2010 total of
 

$ 32.3bn was up still up 14 % on the 2000  
figure and video remains the second 
largest area of entertainment spending 
after TV. However the continuing expansion  
of cable and satellite meant that video’s 
share of total spending was only 14% last 
year compared with 20% in 2000.

The balance between games and 
cinema, the next largest sectors, has 
also shifted. In 2000, consumers spent 

more on buying video games than buying 
cinema tickets (11% vs. 9% of Western 
World total). But while both sectors have 
seen strong growth in the last decade, 
driven by the expansion of gaming into 
new demographics and the digital 3D 
boom respectively, spending on games 
has increased substantially faster than 
that on cinema: 86 % vs. 49 %. Last year 
games generated 12 % of total spending 
compared to cinema’s 9 %.

If spending on cinema tickets and cable 
and satellite subscriptions are excluded 
from the analysis, the shift from physical 
to digital and mobile delivery mechanisms 
becomes more visible. Having peaked 
at $ 83bn in 2008, total spending on 
‘entertainment media’-video, music and 
games content consumed via either
packaged, digital or mobile platforms-was 
only marginally higher in 2010 than in 
2000, at $ 74.8bn.

Packaged media still accounts for the 
lion’s share of spending in this sector – 
82 % – with the purchase and rental of 
DVDs and Blu-ray Discs generating half 
this figure. Thus physical video remains 
the largest driver of global spending on
entertainment media overall (40 %). 
Video games account for a third of 
packaged media spending (34 %), 
while physical music account for 16 %. 
Consumer spending on content via  
digital platforms generated 15 % of enter- 
tainment media in 2010. Digital spending 
is dominated by online gaming, which 
accounted for over half of all spending
on digital media (56 %). Music, accounting  
for 17.4 % of total entertainment media,  
is the second largest area of digital 
spending, where it generates 29 %. Video 
accounts for 15 % of spending on media 
consumed via digital platforms, or just  
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2.2 % of total global entertainment 
spending. Games also dominate the  
mobile media sector (54 % of spending), 
followed by music at 36 % and mobile 
video at 10 %. However, mobile media as 
a whole only generate 3.4 % of spending.

Meanwhile the last decade has accelerated  
the shift away from rental as a means of 
consuming video. In 2000, consumers 
spent almost as much renting VHS and 
DVDs as they did buying video (rental 
generated 46 % of spending, while retail 
generated 51 %). It was still early days 
for TV VOD in 2000 but movies and TV 
shows purchased on a transactional basis
through TV sets (arguably a form of 
rental) already made up three per cent of
spending in 2000. Last year physical 
purchases generated 63 % of total 
spending compared to video rental

at only 25 %. But only some of this ‘lost’ 
rental business has transferred
to TV VOD, which still only generates 
seven per cent of all media spending. 
Video consumed through digital platforms 
generated 4 % of entertainment media 
last year, with two-thirds being purchases 
as opposed to rentals. Meanwhile, movie 
trailers, TV shows and short-form video 
clips delivered to mobile platforms (a 
predominately purchasebased rather than 
rental business model) accounted for just 
one per cent of entertainment media.

Not all markets reflect the Western World 
trends, of course. In terms of packaged 
media, North Americans spend more 
on buying and renting video – 56 % 
compared to 43 % in Europe. Consumers 
in North America rent more video than 
any other international market. Ten years
ago, video rental generated 53 % of 
North American media spending, but by 
2010 physical rental’s share had fallen to 
34 %. But the decline in video rental has 
been much faster in Europe – down from 
32 % 10 years ago to just 11 %.

North America is also ahead of the 
combined European market when
it comes to the development of digital 
media. Digital media generated 17 % 
of North American spending in 2010, 
compared with 12 % in Europe. However, 
while packaged music now accounts 
for just 9 % of total spending in North 
America, it has double that share across 
Europe. This reflects the fact that North 
American consumers buy more digital
music than their international counter- 
parts, with this sector generating 6 %
of American spending but just 3 % in 
Europe, indicating that the shift from
physical to digital music has so far been 
faster in North America. The same is 

also true for music consumed via mobile 
devices, with 2 % of North American 
spending on entertainment media 
now being generated by mobile music 
compared with just 0.6 % in Europe. This 
is despite the fact that North America is 
only just ahead of Europe when it comes 
to overall spending on mobile media –  
4 % of total entertainment media spending,  
compared to 3 %. Overall, however, 
music’s share of entertainment spending 
remains higher in Europe than in North 
America (15 v. 5 %).

Beyond the Western World, consumption 
of media in Asia Pacific reveals an even 
faster shift away from packaged media.  
In most of the rest of Asia high levels of 
piracy affect sales of physical content. 
Finally, our research shows that there is 
virtually no physical games market in
Asia Pacific outside Australia, New Zea- 
land and Japan – instead online gaming 
has become hugely popular in markets 
such as China, Korea and Japan.

Unlike in the mature markets of North 
America and Europe, the shift to digital 
is happening in Asia Pacific while many 
of these markets are still developing 
– since 2000 the overall Asia Pacific 
entertainment market (packaged, digital 
and mobile media, cinema and TV) has
nearly doubled in value from $ 41bn in 
2000 to $ 81bn in 2010. This is even 
without the inclusion of the massive 
online gaming markets of Korea, Japan 
and China, data for which is still being 
collated by IHS Screen Digest, but which 
we estimate is already worth more than 
the total worldwide market for buying and 
renting SD ($ 5.9bn). Most of this growth 
is generated by Pay TV, spending on 
which has more than quadrupled over the 
decade (from $ 11bn to $ 45bn).
Conference brochure produced by 
Globalcom Ltd
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Reprint from Blu-ray Disc Academy Magazine – published by Jean-Luc Renaud
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